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QUESTS

(OBJECTIVES)

TO SPARK GEN Z’S INTEREST IN LEARNING
MORE ABOUT FINANCIAL TOPICS AND
MONEY MANAGEMENT.

TO INCREASE GEN Z'S AWARENESS ABOUT
THE IMPORTANCE OF FINANCIAL
RESPONSIBILITY.

TO INTRODUCE GEN Z TO PRACTICAL AND
ACCESSIBLE OPTIONS FOR MANAGING
THEIR MONEY EFFECTIVELY.

OUR PLAYERS

(TARGET AUDIENCE)

SHOPAHOLIC
FISH

SAVING

CGAME RULES

(BACKGROUND INFORMATION)

¢ Increase financial knowledge and
skills among Egyptian Youth

* Provide accessible and engaging
financial education

¢ Equip GenZ to make informed

financial decisions and achieve

,

financial success

QUESTS

(OBJECTIVES)

TO EDUCATE AT LEAST 30% OF GEN Z
ABOUT THE BASIC FINANCIAL SKILLS THEY
NEED FOR EVERYDAY LIFE BEFORE THE
CAMPAIGN ENDS.

PRIMARY

BROKE FIRE

PRIMARY PLAYER (TARGET AUDIENCE)

Cancels on friends

Financial Literacy

Not having money left
by the end of the month

» Securing Financial
Stability

- Have no guidelines Like engaging content
for saving, budgeting
and investing

AGHER,

TARGET
AU DIENCEE

FINANCIAL LITERACY
WILL MAKE GENZ
WALLET-SMART
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SPOTIFY CELE_BRATES M Ed‘A

AN . TALENT AND

CULTURE.

' Contents

Objectives

Spotify’s constant curated

recommendations and playlists make it Leaning on to this, Spotify is a platform
one of the best platforms for new artists that helps spread culture, voices and

to spread their music. : “art across the world.

Objectives

x

OBJECTIVE

To change perception that
newer music is justas
meaningful as older ones.
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Public Libraries: Donating Used Books for Public Libraries
Malak Tarek Mahmoud ElGindy

Background Research
Problem definition
Objectives

Target Audience
Messages

Strategy

Tactics & Tools
Timeline

Background Research

» ‘making knowledge accessible, it builds its
communities’ creativity, and knowledge
without barriers’ - UNESCO Public Library
Manifesto

« Because books are expensive, tens of dupe
books sellers are there to make them more

2021/00074 .
Section 04 accessible.
« 68 libraries in Greater Cairo
Production for PR
final presentation final presentation final presentation
Research

@ Yes, I'd use it. @ Yes, I'd use it.

@ No, | prefer selling and owning... @ No, | prefer selling and cwning...

No, | prefer selling and owning books No, | prefer selling and owning books
21% 3%

* shows a positive attitude
and agreeing with the
campaign

Yes, I'd use it.
To% Yes, I'd use it.
a7

Problem

Definition

Libraries are viewed as places to store
books rather than a place where

culture and community thrives.

becoming more of a luxury
as the financial situations
deteriorates.

Primary Objective

Persuade 30% of the target audience to
donate their used books to public libraries
by Spring 2025.

final presentation

final

presentation

final

presentation

Secondary Objectives. .

To encourage donating
used books over
N reselling them

To raise awareness on
the initiative made for
book donations to
public libraries.

To change perception
towards public libraries
from being places to
store  knowledge to
ones they can find as
useful.

Class A~C

Cairo

15~50years old

Have lots of books

Do not care about
owning books
they don't need
anymore

Book Influencers

Media

Families of o
bereaved who left zuAt::lt?:g?sg AalERs
big libraries

Patrons of Library




